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Preface

GLOBAIL

As China experiences a daunting economic and
social transformation, assumptions and conclusions
about the country’s prospect abound. Amid the
economic slowdown, some overseas soothsayers
predict a depression and even collapse at some
point, and others paint a rosy picture citing official

data and arguments.

Socially, the country is haunted by myriad
problems ranging from civil rights conflicts, an
aging population, and air pollution to income gaps.
Conspiracy theories permeate the Western media,
which labels much of the anti-corruption campaign

as an internal purge.

Access to information about China is much freer
now thanks to greater transparency and technology
revolution but interpreting the information is harder
and harder. To really understand what is happening
to the 1.3 billion people and their government
requires escaping misconceptions born of either

politics or negligence.

The Global Times was created to enlarge the
boundaries of news reporting and it is only through
the continued support of our readers that we are
able to keep doing that. During the past six years,
our reporters have filed from places no other
Chinese media have been to. \We have presented
hard-hitting facts, controversial angles and daring

argument. Readers interested in knowing about

China can always count on it to break stereotypes
and misunderstanding. China watchers and

entrepreneurs eyeing the Chinese market find the
Global Times an indispensable tool to help digest

China’s policies and development trends.

The Global Times has also built bridges
between entrepreneurs, economists, and
local governments. Various economic forums
sponsored by the Global Times have become

a regular feature of China’s business calendar,

bringing dignitaries, executives and journalists

together at a series of high-profile events
across the country, achieved through landmark
partnerships with entities such as the Boao
Forum for Asia. It has brought economists and
businesspeople around the world into closer
contact with China’s underdeveloped regions by

co-organizing forums with local governments.

The high profile of our readership gained
through quality reporting has made our
advertisers achieve their exposure targets.

Lots of Fortune 500 companies and Chinese
enterprises have reaped the benefits of reaching
their audience acutely by working with this
burgeoning media heavyweight. As the Global
Times is making significant inroads into new
media, we are confident there will be greater
potential to explore the business opportunities
rendered by China’s economic transformation in
2016.
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The Global Times English-language daily is one of the main sources we

at the Delegation of the European Union to China use to find news on | have had a subscription to the Global Times since its English

what is going on in China as well as how China views the world. In our version first came on to the market more than six years ago. |

sometimes disagree with some of views expressed in the stories,

their journalists to be both professional and interested in EU and EU- but the paper is and remains a ‘must read’ for me.

China relations. We wish the Global Times continued success for 2016.

1
‘70<‘ relations with the Global Times over the years, we have always found
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Readers' Comments

Jorg Wuttke, President, European
Dr. Hans-Dietmar Schweisgut , the g. i
) Union Chamber.of Commerce
EU Ambassador to China

2016 in China

~

(As an English-language Chinese newspaper under the
People's Daily, Global Times creates a bridge between
China and the rest of the world as well as the English
speaking community in China, including the foreign
expatriates of our company in China. As an European
company with global presence, Airbus believes that
deepening the understanding between the peoples of
different cultural backgrounds plays a key role in making
the earth a better place for living. May Global Times a
brighter future and a wider popularity.

| wish the Global Times all the best for a
successful 2016. As one of China’s leading
English paper, Global Times continues to inform

and educate. Wish for more of the same in 2016.

2016

Eric Chen
Airbus China President and CEO

Mohamed Faisal, Maldives
Ambassador to China

Ma Zhengang, veteran diplomat
~2 J and former Chinese ambassodar

Zhang Jiantao ,
V/ice President, Coca—Cola Greater
China & Korea : k '

to the UK

¥

Since the turn of the century, China
has had ever closer communications
and exchanges with countries

! around the world. Global Times
Global Times has long been a serves as a platform for readers at (

The Global Times is a very important and inﬂuentiaI\ bridge linking China to the rest home and abroad to experience . i ; i
9 9 different cultures and points of view, With its deep and insightful analysis on what happening in

paper in China which is also now receiving growing of the world, and showing each increasing our understanding of one China, the Global Times is a good channel for international
another. readers to understand China today. | believe that it will be more

Ve wish Global Times continued and more successful in the future with its continuous provision
strong voice that is essential to read if we are to success and innovation, and trust . . . P
that you will continue to make a of valuable information for its readers as always.

understand the growing range of views and opinions powerful impact around the world.

recognition outside China. It has a distinctive and side the real nature of the other.

in Chinese society.

Martin Jacques, senior fellow at

the Department of Politics and
International Studies, Cambridge
University, and a visiting professor

at Tsinghua University J K J K J K

Steve CLARK, CEO of SUEZ Asia




2016 GLOBAL
&
To
D

Business 45ThR
Page number Description
2>
B1 Business News An inclusive platform for readers to grasp hot economic topics and offers insightful
opinions from a China-focused angle.
R B2 Business Update Following major domestic and worldwide macroeconomic trends to keep readers well-
| | informed and ahead of the curve in the evolving global economic environment.
AT )
. B3 Biz Markets A window for readers to grasp changes in the ever-changing financial markets.
Content Overview ,
B4-5 Biz Companies Dynamics of the world’ s leading businesses. Various topics, unique angles and
interesting layouts provide a daily feast of business news for readers.
Weekday Editions [E—ZEEERR
Page number Description B6-7 Bi Comment The two pages are filled with the thinking of top economists, senior corporate executives,
leading industry watchers, and also the newspaper's most diligent thinkers in the
financial arena, making every workday one we're looking forward to.
Top News The Top News pages help readers look deeper into the most important domestic and
international events or trends.
P1—P3
B8 Biz Insight Taking readers beneath the surface to the real stories of China’ s economy.
Nation Nation pages chronicle the rise of today’ s China, in all its exuberant, dynamic and varied
P4—P6 complexity.
Weekend Edition EIFRRE
World The World pages cover a wide range of international and public affairs, with hard news . .
P7—p10 from major news agencies and feature stories taking a unique Chinese angle. Page number Description
Mosaic The Mosaic page brings you a quirky perspective through a series of amusing and offbeat W12 News Reporting the latest news over the weekend
P11 stories and photos.
W3 World Covering the latest news of what' s happening around the world.
In-depth Telling stories of a changing China through a unique perspective, solid interviews, sharp ) ) o )
P12—P13 observation and direct approach to sensitive topics. w4 Nation Focusing on stories in China.
P14 Editorial A determined political stance on the latest events worldwide. W5 Opinion Cheeky twists on strange Chinese tales
P15 Asian Review A unique Chinese perspective to Asian geopolitics W6 Profile Telling vivid personal stories which also help readers comprehend complex news stories.
123
P16 Forum The Forum pages bring readers rational analysis from established international pundits. W7 Auto News and views from the world" s largest auto market.
W8-9 Travel The whole world before you, start a new journey in the right mood.
Viewpoint Opinions from Chinese and foreign readers on small corners of a larger world. h
P17 W10 Tech Introducing cutting—edge technology and hot topic in IT industry
Life Life provides sophisticated stories on design, cuisine, fashion, art, movies/TVs, travel,
P18—P21 celebrities and health, allowing our readers to enjoy all the sights, sounds, smells, and ) . ) . . ) .
EsiEs TE s eulliieE [ES (o ORET. Wil Fashl/on/Dmlng Fashion trends that span the globe / Delicious food accompanied by fine wine
Wi2 Fun & Games Games and cartoons for you to enjoy
P22—P24 Sports All the latest sports news from around the world
Sports/ Weather All your sports and weather needs
W13-16 / P16



GLOBAIL

Pk de
~

\ETHGRLITAY

> ation > Susiness

> word
Jailhousegggm 1S attack 2 PCshump
kingpin kills 54 in. n il drags Lenovo §
6

Tragedy raises
questions over
safety planning

s g T

Atleast o dead in Tianjin blasts

> Second éxplosion packed the strength of 21 tons of TNT

Top News

E(EhR

The Top News pages cover the most exciting domestic or international news events, or those that have the biggest
impact on China and world affairs. The trendy design and the unique choices of headlines and photos embody a Global
Times style that grabs readers’ attention at first glance.

We are not satisfied with merely recounting what happened or passing on what other people said. We mobilize the
best people of each reporting group to collect facts, quotes and experts’ analysis, and make each story on the Top News
pages a timely report as well as an in-depth news analysis piece.

We view the world from a Chinese perspective and report China from an international perspective. Through the
window of the Top News pages, readers will get a better understanding of how China’s political and economic polices

affect China and the world, and get a greater grasp of what is behind the conflicts and disputes in international affairs.

GLOBAL
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» Li meets Abe, sees signs of recovery in ties amid ongoing sensitivity

Trilateral talks resume after 3 years

In-Depth

IREHRIEIR

China’s surging economy is always creating
headlines In a media environment of fragmented
and instant reading, the In-depth page upholds
high-quality investigative reporting, providing
a long-form product with depth. It is presented
in a story-telling style and tries to provoke our
readers to think about the issues facing China
today.

Covering a wide range of topics, In-depth
stories go beyond China’s political and social
phenomena. Our reporters aim to present
analytical reports and disclose the reasons
behind what is going on, through conducting
detailed interviews and careful research. In-
depth tells grand China stories by revealing the

stories of individuals. The reports encourage

DISCOVER CHINA, DISCOVER THE WORLD

12-13 DEPTHOFFIELD

attention to sensitive topics and shine a light on
usually controversial issues.

A center-fold section in the paper, In-depth
explores different page designs. Its feature reports,
together with the documentary-like picture stories,
provide readers with an inspiring and eye-opening

experience five days a week.

INDEPTH

S s
B oy
e e T

R
e R e

S e ey e S

Bridge over troubled Walter

Global Times
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China’s think tanks need deeper understanding to reach audience overseas

Every day the Global Times publishes an editorial
and an observer that deliver original analysis on hotly
debated topics. Reading the editorials has become an
indispensable part of the day for China watchers. The
forthright, unique and striking voice of the Global Times
has often been echoed by politicians, diplomats and
other analysts.

The Asian Review column, launched three years
ago, won the China News Award in 2014, the highest in
the country. As global power shifts eastward, the column
fixes on geopolitics and pays constant and intensive
attention to the Asia-Pacific landscape. It prioritizes in-
depth observation and serves as a platform for experts,
both Chinese and foreign, to exchange their insights into
China-related topics and the major affairs of Asia-Pacific

countries.

Global Times

Global Times

Global Times

Life

XACEEITERR

ILife pages provide easy and light news and feature stories for Global
Times. Four pages include two for feature stories covering from
movie news and reviews, book release, music and performances ,art
and celebrity interviews, one short news page for update news about
world’s entertainment and China’s, and Teabreak for Crossword,
Horoscope as well as Learning Chinese.

At such an age that West hopes to know better of the East, Life
focus on China and Western cultures, managing to treat foreign
readers with Chinese original culture as well as Western culture’s
influence in China.

We care movies and dramas. Chinese movie market has become
the center of the global movie industry with the fastest growth as well
as the platform for East and West to share ideas. We have stories
about Hollywood blockbusters like X-Men, Hunger Games and
Spiderman as well domestic ones including Tharlo, Mr Six and Red
Amnesia. Celebrities from Arnold Schwarzenegger, Hugh Jackman,
Dwayne Douglas Johnson to Chinese fresh meat Li Yifeng to Korean
actor Kim Soo Hyun, have all appeared at our top news.

We care arts. Exhibitions in venues like National Museum
of China, Palace Museum and Today Art Museum have all been
covered by our arts reports.

We care Internet age. With the rising of streaming sites, we never
missed any stage of its development.

We care history. History is the best teacher and no one is willing
forget the past. From books like Forgotten Ally and documentaries
like Diaoyu Islands: The Truth directed by Germany Chris D Nebe, we

are restoring the truths of history, which is our mission.
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» Productivity still has room for improvement

China can continue on path of strong growth

ﬁ BIZCOMPANIES i

Citiroup aims to boost equties CCBsrisk exposure to stock markets lows chairman
ranehios amidindusty shakeout e

Machinery firms’ revenue ebbs ina suggish market
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Shanghai FTZ expanded China on a sustainable path
Transparency
. essential for

continued growth
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China’s economy has shifted gear in the past year to Business Comment
medium- to high-speed growth. Despite the slowdown, V23 AN

China is still closely watched by the world, and every

reform measure or economic statistic released by the

government draws global attention. Because of these

About China’s economy, there might be thousands of questions, as

reforms, China’s development is now of a better quality

the economy, increasingly an attention getter worldwide, has grown

and even more efficient. At the same time, China is

significantly in sophistication over recent years with rising numbers of

participating in the world arena with an even more open

questions being asked about its past, present and future.

attitude. The Global Times business news section is
. ) . To find the answers to these questions, which are of vital

present at every major economic event. With insightful
. . . ) importance for the economy amid a broad set of structural reforms,

and informative reports, our business section opens a
) ) enlightening information is a daily necessity. The Global Times’

window for the world to know about China.

L . . . . business editorial pages get readers involved in opinions and

Hot topics involving both domestic and international
) ) . . analysis that look deeper into the most thought-provoking news about

issues are covered here, with unique angles and original

interpretations. We cover macroeconomic trends and

the dynamics of the world’s leading businesses. We also

the Chinese economy.
The two pages are filled with the thinking of top economists,

senior corporate executives, leading industry watchers, and also the

i i i ici “ Top View”
-T-LOVIdGeI an I?h.:m StOf;eS 'On ° rangi o e:onc;mlc e = BIZCOMPANIES newspaper’s most diligent thinkers in the financial arena, making
e Global Times business section has become an Shndaagres oo . - )
important platform for both domestic and world readers e Govt-approved lottery seller sees trading halted in NYSE every workday one we're looking forward to. In our “business review” “ Expert Assessment”
to understand Chi : column, our in-house commentators discuss the most important “ Insider s Eye”
0 understan ina.
business topics of the day, presenting unique and insightful views on “« Word on the Street”

the stories behind business and financial events inside and outside
of China.

momentum

SNPTC, CPIto merge to form

11



Metropolitan Beijing
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Metropolitan Beijing is the key that will
unlock the secrets of the good life for expats
living in Beijing, and Chinese aspiring to an
international life style.

Focused on improving everyday life in
the capital, the eight-page supplement is full
of curated listings of events around town,
highlighting the most interesting and unique.

In addition, each day of the week features
stories and information focusing on a different
essential aspect of life in the capital — Family,
Culture, Body, Escape, Gourmet and Fortune
— helping advertisers precisely target readers
by their interests. A popular opinion section
gives voice to our readers, allowing them to
see their own ideas reflected in Metropolitan
Beijing’s pages.

Metropolitan Beijing has been a trusted
source of information and inspiration for
more than six years, and is an excellent way
to target wealthy expats and their families in
the diplomatic, business and professional

communities.

13
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Shanghai is a city with over 23 million unique
stories to tell; an inexhaustible melody of voices,
sights and sensations that serve to draw in the
newcomer, invigorate the artist, and excite the
entrepreneur. The young, the hopeful, and the
driven are drawn by its promise, striving to find
their fortune here, adding their own strands to the
twisting weave of narratives.

Each issue is a prism from which every facet
of the city and its inhabitants can be viewed,
a paean to the intriguing, the humorous, the
shocking and the illuminating events that make up
its varied tapestry.

Metro Shanghai sets out daily treasure troves
of news, arts, community and dining stories and
opinions. Its team of experienced local and foreign
media professionals serves up an eclectic fondue
to its diverse readership of expatriates, Chinese,
tourists and business Vvisitors, keeping them
informed, amused and abreast of the city that
pulses around them.

Metro Shanghai is unique in offering such a
diverse and in-depth view of the city on a daily
basis, issue by issue charting the course of

Shanghai through the 21st century.

2300

Metro Shanghai
EiEiR

DISCOVER CHINA, DISCOVER THE WORLD
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Global Ambassador Forum

The Global Ambassador Forum is hosted annually by the Global
Times, aiming to promote better understanding between China
and the rest of world, and enhance the communications with
different cultures.

Over the last six years, the Global Times has been committed
to reporting a diversified world to readers and presenting a
complicated China to the world. The inheritance of traditional
culture is part of enhancing communication between China and
the world.

After the success of the first forum in 2014, the Second
Global Ambassador Forum, titled “City, Life,” was held in April
2015. The forum invited ambassadors to China from around the
world, mayors from major cities both in China and abroad, as well
as architects, designers and entrepreneurs who have dedicated
themselves to urban development. They discussed the economy,

tourism, environmental protection, medical care and other topics

related to the future development of cities.

KK EICIR

The new media platform of the Global Times
English edition not only delivers news feeds
and analysis, but also is devoted to interacting
with our readers. Our reach extends beyond
our print edition by connecting our readership
and partners through our site, social media
platforms and apps.

Website: www.globaltimes.com.cn

With over 8 million daily page views and
around 750,000 unique visitors per day, the
website has proven itself a strong presence
in English-language media. The site delivers

breaking news with timely commentary and

Chrzr—

‘Must-buy’ brands for Chinese
shopping in the UK

Topshop

. D
X1 Jinping's UK visit
— sommenn «

DISCOVER CHINA, DISCOVER THE WORLD
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New Media

Z WORLD OPINON UFE ARTS  SCITECH

Hone »» Pro >» Gatery
Troops take to their feet at V-Day parade
Source:Glonatimes cn Fubished 201593 51113 S0OnsmE o

PLA soigers e g 3¢ can.

e I LA 7

analysis, while our special coverage, infographics
and galleries provide comprehensive and eye-
catching news packages. For those interested in
studying the Chinese language, GT’s “Learning
Chinese” channel is an invaluable resource.
Over 70 percent of our readers hail from the
Americas, Europe, and Southeast Asia, providing
partners a chance to connect with this ever-
expanding international audience through our

various front-page and sub-page ad services.

16
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www.globaltimes.com.cn
PV 800
uv 75

Audience Geography a5

B FECFE#RE) Chinese Mainland  29.36%

[ %8 United States 2555%
W s Canada 511%
25 United Kingdom 433%
I E0E India 427%
JRAFITE Australia 3.92%
[ #fnni Singapore 334%

FHEHRITEE Hong Kong SAR 233%

D3RFET Malaysia 216%
#8E Germany 1.82%
Hith Others 17.81%

Data source: Google Analytics $(#B3i: s
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It's hard for those of us used to air conditioners, electric fans and other
comforts of modern living to imagine how ancient people kept cool on
hot days without them. The ancient Chinese, however, had developed

many interesting and low-carbon ways to beat the summer heat. "

IGE HARVESTING

Short-sleeved shirts and low-cut
neckline dresses were favored by
the fashionable women

ARGIENT AR GONDITIONERS

Han Dynasty Cooling hall
(206BC-AD220) (Imperial and wealthy families)

Collect ice from frozen Store inice Use in summer
rivers during the winter warehouses
A A A
- Bed made Crystal plate Servants
Late Spring and AR of stone filled with ice fanned aside
Autumn Period (for high-ranking officials)
(770BC-476BC)

Tang Dynasty

o Water screen & Hydro-powered fan
Tang Dynasty :
(618-507) Fopeices
Much ik modern day evaporative
‘ coolers, water screens would
wy < 1Moie a pump that brought water
to the roof and let it cascade down
over the eaves, creating a sheet of
water that would cool down the
suroundingai.
A A A A
st Step 3: st

Step 1: ep 2: : ep 4: Hydro-powered fan:
Puticeinto  Scattersalton  Put smalliron boxes  Insert sticks Into Fan blades powered by flowing
abarrel theice tolower  with sugar water  the sugar water A ator rotate to direct air cooled by
its melting point  into the barrel 3 the water into a room.

Song Dynasty Iced desserts
Lnd R AUl Fragrant cooling room
(960-1279) e g

o o Me e

.~ Sold at markets till midnight:
o N <€ infront o flowers to create a cool-

@ @ v
Iced sweet dumplings (made of 3 ing and fragrant breeze.
soybean powder and sugar or
honey)
Ming (1368-1644) &
Qing Dynasty 6a4-191) G

Iced licorice soup
‘-

<

Early form of ice cream Hole inthe top would slowy release
iy (served only to imperial family the cold air inside, cooling the room.

until the 13th century)

v
Food and drinks.
Ming (1368-1644), Cold drinks et e siored
Qing Dynasty (sold by vendors, made with
(1644-191) peaches or waxberries) o Blocksot ce

SUMMER GLOTHING
KEEPING RELAXED

Before the Three Kingdoms (220-280)
and Jin Dynasty (265-420)
—
EE“' As a Chinese saying goes,
=] “Stay calm and you won't
feel the heat.”

é I H
'N
Source: Xinhua, Yangcheng Evening News, www.163.com,

Men: shirtless Women: crotchless pants (called jingyi)
Chengdu Business Daily

under their robes (shenyi)
Editors and graphics: Yang Ruoyu, Gu Wei/Globaltimes.cn

d
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Social media

Our official Facebook and Twitter accounts,
both launched in April 2011, have attracted over
1,000,000 and 50,000 followers, respectively. We

also have attracted more than 100,000 fans to

our official Sina Weibo account since it opened
in January 2010, and garnered 23,000 fans on
our official WeChat account since it opened
in November 2014. Each platform is assigned
different news and media products tailored to its
unique strengths and audience, ensuring that all of
our followers get the news they want, the way they
want it. Readers can access news feeds, special
coverage and Infographics through these social
media platforms. We also launch online events

with our media partners to further develop and

e tEra

encourage contact with our readership. e —

i

News apps

Top China Op-ed World Business Sporeee

. Contemporary Art Fair kicks off in
® Paris
‘, A visitor looks at the artwork entitled

Dark Generosity' by Olafur Eliasson

1 Indian Hindus mark Durga Puja
3 Festival
Durga Puja is the largest Hindu festival
that involves worship of Goddess

In pics: Remains of WWII US
pilots returned in SW China

China handed over the remains of US
pilots who supported the Chinese Army

Chinese President Xi Jinping's
wife visits Royal College of Music
Peng Liyuan, Chinese President Xi
Jinping’s wife, watches student's

Faux Paris
Areplica of the Eiffel Tower stands in
Hangzhou, Zhejiang Province. It is

L

DISCOVER CHINA, DISCOVER THE WORLD

Facebook
2011 4 100 Twitter
2011 4 5
2010 1
10 2014 11
2.3
Global Times

Global Times

Global Times has updated its popular Android and iOS app
with an all-new tailored design. The new edition of the app,
which has already garnered more than 2 million iOS users
and 500,000 Android users, is targeted at English-speaking
readers. It aims to provide more tailored services, especially
for readers in major markets such as the US, the EU nations,
India and Southeast nations. The app offers space for
effective ad placement in various forms such as full-screen

ads, banner ads and links.

10S 200 Android
50 2015
I0S  Android

Wikt ——
~
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Distribution

Special distribution channels

Besides its mail distribution network, the Global Times English Edition has tapped new
channels to serve specific sectors, including airlines, hotels, embassies, office buildings,
government departments and universities. Through these channels, the Global Times
targets a more educated audience and establishes a bridge between customers

and advertisers. The newspaper has evolved into a highly efficient platform for brand

promotion.
Distribution advantage
In 2015, the Global Times English Edition
4 SEY S /= EENVAE AL S —
witnessed explosive growth in its circulation due to BREIRRERT RENERINRE
increased distribution channels and an expanded
network. Out top circulation now reaches 260,000
copies a day.
The Global Times English Edition is
printed daily in Beijing, Shanghai, Changzhou,
Guangzhou, Wuhan, Shenyang and Xian,
covering the entirety of the country.
RITRERSIEBK
RiITMEBEEEE -
b KiTRE ELA
fiR & mail 25%
2015
26 ANz airlines 40%
7 / Tt / B universities 4%
’ SEJE hotels 20%
" . . {#5TIE embassies 11%
/ ait 100%

19
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Airline list

Air China
Shanghai Airlines
Hebei Airlines
Asiana Airlines

South African Airways

China Eastern Airlines
Juneyao Airlines
Okay Airways
Vietnam Airlines

Philippine Airlines

China Southern Airlines
Shenzhen Airlines

Deer Air

United Airlines

Finnair

Hainan Airlines
Sichuan Airlines
Air Macau

Air France

Scandinavian Airlines

Beijing United Airlines
Chongging Airlines
Emirates

Alitalia

Azerbaijan Airlines

Hotel distribution

~

DISCOVER CHINA, DISCOVER THE WORLD

The Global Times English Edition cooperates with 849 luxury hotels
in 21 cities across the country to issue more than 50,000 copies per
day. The newspaper has proved to be a popular platform among our

M RIT a1

business readership.

FEERREAT FERSREAT TERESREAT BEREAT  EHARSAT
bEfiEas  ERmEad O MIREAE WIRSAT EREEAT

TREAT  RIRSAT SEREAE RIRSAT ERERSAT BIELTIAT 5 H / 5

BUH=AT  HERSAT  EZERARSAT AERSAT  BARRSAT High-end attention

BIEMEAT  BAEMSAT  FEESAE BRSAE WEEERSAE 21 849

The Global Times English Edition has attracted the attention of 5
key foreign institutions in China, such as embassies, international
. o organizations and news agencies. It has become a resource of
In-flight distribution ; ) ) ] ) }
choice for the international community looking to understand China.

As aresult, the newspaper offers a large arena for its clients wishing

to go global.
IASPIYSN

In 2015, the Global Times English Edition expanded its in-flight
distribution advantage and cooperated with more airlines. The
in-flight distribution involves 100,000 copies a day on 25 airlines
around the world. Meanwhile, high-end readers can easily access - .
. N . BZHENEXE
our latest news at first-class and VIP rooms in Beijing, Shanghai,

Wuhan, Xi'an and Chengdu airports.

2015
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_ Become a good skier in only 16 hours

ly international ski resort,

Enroll in-eur classes now!
For just RMB 4980, you can enjoy eight days of ski lessons including ski pass, equipment rental,
accommodation & return transportation from Beijing.

High-end showcase

As the influence of Global Times increases,
its advertising kept on growing in 2015. High-
end clients, including Mercedes-Benz, Huawei,
Inspur, Sugon, Wuliangye, Luzhou Laojiao,
Hainan Airlines, Qatar Airways, Shenzhen
Airlines, Arrail Dental, Starbucks, and Hot
Spring Leisure City, have formed stable
and long-term partnerships with the English
Edition. The Global Times created a broader
platform for high-end brands to achieve better
promotion.
Cusl-vd

sugon
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TIME-HONORED AND STRONG-FLAVORED LIQUOR

LUZHOULAOJIAO TEQU

'UNIQUE BREWAGE TECHNIQUE
CREATING A VALUABLE INTANGIBLE CULTURAL HERITAGE

UNFORGETTABLE

#OSTALGIC TASTE

ABOTTLE OF BAUIU

ROUSES MEMORIES FOR EACH GENERATION
CLASSIC LIQUOR CALLS UP REMEMBRANCES
AND RECOLLECTS THE 1960S

CENTEEIEED [F

Www_arrail-dental.com

From September 5 to 11, 2014, p!
food and great gifts with our special d

NEmEEEIE

IENEETFE

2015

International reputation

Due to the tight coverage of emerging topics by our professional
financial reporting team, the Global Times has become a major source
of information for the world to gain a better understanding of China’s
economy and market.

In 2016, our newspaper will continue to strengthen its focus on key
industries and companies, follow the main business trends, and build up

a platform to highlight well-known brands to the world.

Hainan Airlines
sets sights on
. North America

1o help diversi
avezs " W Sotey.

@O

" Unilever posts lower-than-expected Q4 | Itochu, CP plan to ointly
growth on emerging markets weakness | put S1ob into CITIC Group

DISCOVER CHINA, DISCOVER THE WORLD

i ide makes $8.1b | Qihe
offer for PNG-focused Oil Search

costsin marketforcredit cards

cossborder partne ’

ol tastes.

Uber to enter 100 more Chinese
cities over next 12 months: CEO
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High-end distribution

The in-flight distribution of the Global Times English Edition involves 100,000
copies a day, covering 25 airlines around the world. Meanwhile, the newspaper
also delivered 50,000 copies every day to 849 luxury hotels in 21 cities across the
country. The special distribution channels promote the latest news to target readers

in high-end demographics.

» Singapore takes legal action over pollution

Malaysia shuts schools as

Indonesia smog worsens

Japanese climber attem
Qomolangma summit tu

» YPG refuses to spearhead Raqqa offensive ¥,
Kurds want Syrian rebels
to lead attack on IS HQ

. Israel cancels Jerusalem entry permits
garly Bird Promotion | 1073°0 Gasans following ocket attack

IS EERE BB
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DISCOVER CHINA, DISCOVER THE WORLD
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+ See more in the dark
s man

Bilingual promotion

In 2016, we will launch a favorable package for our high-end clients who
put ads in both the Chinese and English Edition. Out paper will establish
a bilingual platform for readers and provide promotional and effective

services with significant returns.
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Advertising Rates & hRE M 1& 3R
>>
R <t Size M 1& Price (RMB)

i Scale
1 (Hx W) cm BB B/W % Color
1/4 Page
1/2 Page (vertical) 3B (1/10K%) 1/10 page (Horizontal) ~ 7x11.6 10,000 13,000
A F R IRp 43z —
; Ecég B (1/5 ) EiBhR General 7x23.6 22,000 28,000
1/5 page 2-4K% Page 2-4 7x23.6 25,000 31,000
(Horizontal) 32K  Page32 7%23.6 33,600
#1/4 iR Eilht General 85x23.6 26,000 32,000
1/4 page 2-4kR Page2-4  gs5y236 29,000 35,000
Size R~f: 5.5*8.5(cm) Size R~f: 16.5%23.6(cm) Size R~f: 16.5%11.6(cm) (Horizontal) 32hk Page32  gs5x236 38,400
121 /4 B Ei#ER  General 16.5x11.6 31,000 42,000
1/2 Page
e (\ierﬁcgl) 1/4 page 2-4hR Page2-4  165x11.6 34,000 46,000
age ;
1/5Page (h orizon?ol) INERR (Vertical) 32K Page32  165x116 50,400
(horizontal) =PAC .
R L= 1&1/3 iR L@ General  115x236 36,000 48,000
1/3 page
2y 32k Page32  115x236 57,600

(Horizontal)

Banner LiEKR  General 14x23.6 56,000 69,000

_ ER Spread 32f% Page32  14x236 82,800
FhR 1/2 page 16.5x23.6 65,000 86,000

Size R~f: 7*23.6(cm) Size R~F: 11.5*23.6(cm) Size R~F: 23.6*16.5(cm) T Full Page 33%23.6 128,000 166,000
NERE (1BR) oot pore® 4.6x23.6 68,000

AR Flag 55x85 35,000

Astraddle 1/2 page
(horizontal, non-regular)

BT (FE) Non-regular Price List REEREMNER

R < Size 4 & Price(RMB)
#M1&  Scale
(HxW)cm =g B/W ¢ Color
Ad Formats
_ 24/3 kg 1/3 page (vertical) 33x7.5 49,000 65,000
[ EhRE S Mg GIE Size R~F: 16.5%50(cm)
INERR 1/2 page (vertical) 23.6x16.5 78,000 108,000

Advertising Dept: 8610 65369594
Bank of China, Chaoyang Rd.Branch,Beijing BETTE Astraddle.1/2 page 16.5 X 50 130,000 170,000
Account number: 327256037205 page (horizontal)

BETIEER  Astraddle Full Page 33x50 288,000 384,000

8610 65369594
FE: IERALIK20% 49 % B Note: Designated Page: +20% surcharges

327256037205
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